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Abstract

International research has become necessary in the field of social science. The
purpose of this study is to obtain basic information to understand the trends in
international sport management research after 2010. In this study, we analyzed 282

empirical studies published in the Journal of Sport Management from 2010 to 2017. The

ZHAEHAHR 20204 T7H 31 H 1 ERKERE MR 2 WERFETA 7T A B
3 BB R AR — Y B R T B 2 4 S KR4 S 8=

—



results showed a quantitative trend of theoretical themes, fields, and research methods
in this journal. In addition, we described some findings of these studies according to the
categories of the research fields. In conclusion, this study suggests that knowledge of
international sport management studies can serve as a reference for future research in
Japan. In North America, there was also criticism of a sport management studies
paradigm centered on economic value. We need to consider the development of research

of management for physical education and sport based on this criticism.
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MENZI T D AR —Y EEOTHEHE S 2010 FRERTIE 5 Ik 5 TEMIC E5 (RRiFHEES,
2014), Z D& 5 AR =Y EREOTG B O FLMIA 2B % % T HAF BT 2016) T
T TAR—=Y OpREFEL] 2K, 2025 FE TICARN—YEEO TS Z 15 KM &
THZEMNBIEESTWD (NHEFF, 2016),
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L AT, RFETIXEEMIZ, EAK (2007) DR LTCERE « AR —VREMICD
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T 5, WIZ, FH2HTIE, REFEIHIHAENREZ L Ea—7 55, ZIZTIEET, REH
WD KT Y —RNZE RS E T ) —OFSUREBEH T 5, £ LT, £Z2 TRENEHS
PR Rk 35 1T 2 BRER A BF OB B 2 B F 2 e S| 5B 2 i CIX AR E SRRV T
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B RS E 7207 ISM FSUE A T TV —NEE ST THEIC L THEE L, &
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F3E, AT TV —RIOMTHEEA LD TH D, HinnFIESE - HEEITH
i (34.8%) . FRE MG (28.4%), FE - ¥ M (21.6%) MBEEE LD, KR
BfRim (6.0%) . #RE kiR (4.3%) . HIE - BURG (4.3%) IZBET 20F81 38 £ -
7z, Ciomaga (2013) ([ZX DML L B = —TliL, 2008 4E7 5 2010 D FEHE 2L T —~
LLT, [ AR=Y~—=FT 7] & kRl [F A= T 1) BEFT LTV,
AT BV TIEENE - HERFITER & REMEGR OB N2 <RI 2 &I,
29 L7 2010 LRI OMZEE M LG AT b D EBEZ LD, —T7, DAETIXIHEET

£33 BATIV—DHmXH

P R BRI HFEFIE
n % n % n %

HBE - HERE TR 98 34.8  TRAR—Y 100 35.5 ERIAERA 108 38.3
R R 80 28.4 EBGEW 46 16.3 BT 62 220
FH T aT TN 61 21.6 AR—YAXUh 42 149 ~AFAYYK 52 18.4
HELAR TR B AR R 17 6.0 KFEAR—Y 39 13.8 A HEa—iHf 47 167
TR BRI R 12 4.3 HugARR—> 19 6.7 Zofh 13 4.6
il E - BOR R 12 4.3 BEEEUE 9 32
Z o, 2 07 i 8 28

O 19 6.7
At 282 100 AFt 282 100 AFk 282 100

5OAMFFETIR, THEEME) & T2of) ICHBESNmXOREFBIIBK T 2720, BE
TR DR DILRANT D 2 & & Lie, ek, HEEEBIC S i T, MRS
B B A RFE OFRLE SEIBUZ BRAE L7V, JAFE e xR &2 o BlaR S M O RN A 6 iz, fil 2 1X
Dwyer et al. (2015) TiX, AR—Y 77 DT T NEiESTE) (brand evangelism) &
IZTF— L ZHERE L2V ER LY 3 21T8—ICBET 2 RRERIRIFTEA T O T e, Z O
OB LNE, 7 H AR =Y RORFARN =Y 72 EMREREZRET 5 Z L BRE 2R R &+
B AR—"Y#l##% (spectator sport organizations) /i<, B THEELX R AR—YF—L4 (K
HFAR—YRTBAR—=Y) OT 7 BxGE o T\, Fo, [Z0fl) 1TiE, @AED A
A—>i5E) (Johnson et al., 2017), AAR—YEK (De Bosscher et al., 2010), 7 ¢ v hX%
27 Z 7 O ETLE) (MacIntosh and Walker, 2012) (Z29W il U AHFFEENSEIN TV 5,




EIBFFEIC AT MR ERF S kR TR s T 5 (BRI, 2011), €1
R Rk 2 1L U & LTI T 2 1EEE - HER BT ERRUSAONFEERIT. K
YV RREMIEIC L > TORRIZETL b DIELEZ D,

PEE BT, e AR =Y (35.5%) . HEGEK (16.3%), AR—2 A~k (14.9%) .
REFEAR—=Y (183.8%) H&inole—TJ7, HIAR—Y (6.7%). BitHk (3.2%), —fi%
2 (2.8%) ZWHOMES —EBMHR SNz, TOXIITTrAR—=Y 2R ET HH5E
RNE EOT, HUIE AR — > 72 &7 a 2R — DS ORRE BRI BT 5 i ge s b3k e
MHBEBINTWEZ SITERICEL LS, #lziE, B THDL L ITHEFIKRZ SR L&
L7oAZe i, DBRETHIEFEEH S TND AR— T3 F v RIZET D20 5
bivle, 5T, TZoft) OREFEROTITIE, NASSM £ 0 b O OIES 72 L pla e 2
M LT2WF%E (Bowers et al., 2014), @AT AU — b R—E U 7 HEHERZ T —~<I2
L72fgE (Woolf et al., 2014) 72 EDBIER A BT,

WRIEFIEITE R AR 2RO 38.3% % D, IWWTEBGHT (22.0%), ~VTF RV >
K (18.4%) M%<, A VX Ea—f& (16.7%) 13RI D 7einoTz, 29 LTo8EN
R & L BT, FRTFIECOWTILL FOREA R CE L 9, H—I1o, ERHGHE T
%, KRB 7V 25t 5 & LT o ir-oftr i & 03 2% < - b vz, B2 1E, Nalbantis et
al. (2017) L. $FEDY v H—27 T T D7 7 2 11,741 4 & k5 & U= BRI 2 520t L
T\, F£72. Satoetal. (2015) TlE, v =v 74Xy FBME (211 N) Zxtgé L
T 4 FENTOT D RRE - BB ERIEE 2 S T, B IS, v FAY v R
\Z &k DRFFEN 5% < MR Shuiz, Bz X, Lock et al. (2015) (FIEEF AR — 7 ik OFH
k4 (organizations legitimacy) ZHIET A2 RELZFFET 5720, A ¥ B a—fi#&
LB AR (2 [B]) 2 A G DR TIRGMIEIEIZ L > T —F OIE LT > Tz, £z,
samw(mn) IRHAEPICB T AR—Y 7 7 o OPLiRME (extensibility) 6% BEfi#d 2 7=

» 28 DYERE N OF O T HEE - BIEBRITIN R, A U Z Ea—flET — & 20
b\Tb\f:o F=I, 2o IS NTMEFEOTIIE, ==X 7T 71—

(autoethnography) | 7 (Delia, 2014). [V 7 /L% A AJIEET 7' 17 —F (real-time measure
approach) | 8 (Kim et al.,, 2017), [ZEE#%5 (experimental economics) HJ7 71—
F1 9 (Lentenet al.,, 2017) 72 EDMFIETEN A 5 ILT-10,

:mbf N
>4 E%‘Hé“?f

6 Z OPEARYE &1 HE O 2S H & DF 2 01T 8 & BN -t (TR E T S 72 o) o lE A E Hf
O] CERESNDHDTHS (Seifried, 2011), ZDHFETIZ, AR—Y % HE THIES
B HERE OMELRY < AR 7222 S (MEIICIXE BICHFEELRDN S, B2 2 o7
L TAR=YZB/E L TW\D) OFEEIZOWVTHAMTbIL T,
7 Delia (2014) (ZXhix, A—brx=R /) 777 4 —=LiFdHE RO IETH D, A— Fx= R
)77 4—I% f}i%ﬁ%/)“ FEFEM T 7 1 —F ] (antifoundational approach) [ZET 5 H DT
3?;@ RS RGN Y ARV TS O - BV I G A

I, AR— /%ﬁ% BT DA% OBHEIRIERER Z 5T 5 ZBR 2R TFIETH D, K
DE%% I, Kimetal. (2017) Ti&., #BRE DR ARG EZHBEL 2085 PC O~ U A % #uE
THZELoT, BIFEOEEN 2T — X BIE « S STz,
9 ONEOREFEE T, EBRRFEFOFELIIRY AnS5A T3, /M (2005) 12 XU,
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# AT, BEESRAICHRS T ORREZEE L= b O Th D, DT Tl A0
ICBWTHRLDIICEY EF SR T\ T —~< I IZBT B AFFEREIC OV THEE 5 1 WA & i
LT,

3. 2. 1 —fEix

Z OFE SRR TERE - MEETERRICE SN R EE EOTRBY ., RET TR
BT BB ORMEOR EZ B E L mE—2 3 VBT 58858 (Breuer and
Rumpf, 2012 ; Hwang et al., 2017 ; Walsh and Williams, 2017). &OUE#ZE - HEE
(2L DRs s — B X ORI Z AL RN EH 5458 (Kwak et al., 2013 ; Newland et al.,
2013 ; Kanget al., 2015) 23R Iiiz, BiFE OWFIETIE, BIZITHEEDOT 7 0 FR
DR FITHRE SNDHAR—YT LES —ANICEBIT 2 BEDIREDOFRM (in-game
marketing) & X% — LD G EORBRPRGES L TR Y | S ENMRWEET 7 FR
FNCIEDOFEAEH 2 5 2 E NI BN S TV e (Hwang et al., 2017), 2% OWFFE TlE
RIBHEERHCB T 27 AV —FO R 7 OBRFUT, M—= THEER EITL D AT 4
T O, NV 7 ORIZET LRFHRIL, £ L THMNR ENREEL 52528 E

x4 REEGHICH-ERDFORIXHK

TN - 1 EE ¥ R FEE il -

T L ..

n % n % n % n % n % n % n % n %
— 3 5 625 1 125 2 2.0 0 00 0 00 O 00 0 00 8 100
TESABINEN 0 0.0 5 556 1 11.1 2 222 1 11.1 0 00 O 00 9 100
Hulg A —> 3 158 10 526 1 53 5 23 0 00 0 00 O 00 19 100
KREEAR—Y 2 51 2 667 3 77 0 00 6 154 2 51 0 00 39 100
AR—=A_Uh 11 262 3 7.1 2 619 2 48 0 00 0 00 0 0.0 42 100
FRAR—Y 49 490 14 140 22 220 4 40 5 50 6 60 0 0.0 100 100
TEEREIS 21 457 17 370 3 65 4 87 0 00 1 22 0 0.0 46 100
Z ot 7 38 4 211 3 158 0 00 0 00 3 158 2 105 19 100

R BRI, I ST BRIE DR TARIN ESTE LRRE DR RIKE LTE D R D0 EF~D
ZETHY BARMICIIREE#E S — 2 E LTHBELAMICT LA S85 2 L TREZ DT
%], Lenten et al. (2017) DOEBRIZEBWTHERE X, PCZ#/EL, (RBEDOT AU —F& LT
BT — BB ML TV e, 2O —AIZBWTHBREIL, 7AU —Fe LTORF ¥ U 7TILA
EERRNETHEDIC, b—= T8O L0, R—E 727200 RUEND (F—2A
TOWRANTEBICZLDND), ZOERICE-T, a7 2 Y — MalFOFMF & FE465E4

(conditional superannuation fund for professional athletes) DE AN, #BRE DO K— 7
FIRZBD ST EIUREN, 20O R—E 2 ZRROFIPEN R STV,

10 X 52, BEEHMYHT TIE twitter (Watanabe et al.,, 2016) <°7 =22 (Clavio and Eagleman,

2011) &\ o7 WEB 7 — ?%@%Téﬁn#%ﬁ%%ﬂto%K\H%Mr%du@mﬂ'@

X twitter FO VB v 7T — X E 5T 57-HICH LM% L7 [ Exploratory

Qualitative-Temporal Visual Analysis and Narrative (EQTVAN) 1 SV FRFERFEI S
TW=,



N LMNMZEN TV (Newland et al., 2013),

— 7. REESIEGHICET O TR, AR—=Y TR EHELZRATAEED AR
— 3 TREEMEIC G 2 ARICET 2T T (Adrien et al., 2017), 2
ZCIEHEBRN Y Y =0 T T OAR =y TEMES LT AR L MR LT RO
DENEDIT DIk, ARV —y T EEE L EETIRE RN E2ESET S
—H. AR =Ty T E RS TR EITEERN R B A MAL N AR =y TEERS LT
B RIS R E A OB R A D Z & P EIFES TV,

3. 2. 2 FEEK

Z ORI CIEAE OB HA (National Sport Organization : AT INSO| L #§9)
xfgrl L, [AR—2 5 /3F & (sport governance) | (DWW Tt 21T D WFZEA Ly &
72> T 7= (Ferkins and Shilbury, 2012 ; Adriaanse and Schofield, 2014 ; Macris and
Sam, 2014 ; Shilbury and Ferkins, 2015 ; O’'Boyle and Shilbury, 2016), #i %1%, Ferkins
and Shilbury (2012) (X, 220 NSO OEIHEE A L N—% %5 L LIzEEREIC L - T,
PRS2 B RE 2 - D 7o DI B R R A Mt L7, ZORER. AR —Y D%
MO TT2 O TR - BRRA G LI A, BRI v a VRE Y a VO(FE(E, GHl
e 2O 7 nE A BREFRHIBEIR L WD 4 SOREN TR ShZ,

F7-. NSO OHEHICBHDLIEBRDORT VT 4 THIZY — & —v y 7O LA Al X
5 EVNHIFERNHY (O Boyle and Shilbury, 2016). Z OffEfEik Tl MBEIZ L DR
' | (management by values: 2L T TMBV | & I&4) (275 H 3 50198723 7. 5472 (Bell-Laroche
etal.,, 2014 ; Kerwin et al., 2014), Bell-Laroche et al. (2014) (ZXiuiX., MBV & (341
MO 2 BR L 72 EEEFIETH Y . IBFE, IEEFRIE 7 Z—ITBWTZE DA RN
DHIODH 5, Bl Kerwin et al. (2014) 1% 24 HRE %5 & LIz EE&N2RAEZIT
VAR 31T D BRAY « AR SBOMIE OFERR ., M ORI N7 +—~ A & DRk %2 MBV

(BREIZIE THERE B OB EICES L CRIKANAIE A 32 ). TR 22l 2 =
a=g—aryY— e LTERMIERT 5] &0 ot EIT8) BETT 5 RE2 R
LTz,

3. 2. 3 #WEAKR—Y
ZORREEE CIIHIBOEOR L NV TEET L3I 2=T7 4 « AR—Y MK
(Community Sport Organization : LL'F [CSOJ EHgd) 1°0F Z CIREN T A A & %5
& LIAFEM TN Tz, £, R 722 fElm & LT CSO 123617 ik D ZE 45 e 08T
T2 72 FEEFED CSO ~DE BN O OERICH B LIZBERIERZ <ATh TV R T
& 5 (Skirstad and Chelledurai, 2011 ; Hoeber and Hoeber, 2012 ; Stenling, 2013 ;

1LRMFZETIE CSO AU L~ TR 21T 9 AR—VHfk e LTI A, B L~V TEET 5
NSO &iEXBIL T D,
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Legg et al., 2016), 121X, Skirstad and Chelledurai (2011) X/ /v =—@DO AHK—
777 x%FHE LT, 7T THNOY Y W—EMANRRT 2 ) XLzl LN,
WEFEIPAHE TR~ L L T o TemfE 25l L, £ ORIz s i) 2 HilkiEd o
ZAb %538 L7z, £7-. Hoeber and Hoeber (2012) (X, CSO |Zd1F 2 #Hkif DE A% #l
ETDHDERNIZONVWTT—AREZT b 0L, £/ _X—=2 g k320 —4—D
BEA 72 2 Xy b A Y PROFHEAN &2 T D70 OMBEIRO S E & & EEARBEHRK &
LTEH L,

F72. CSO OAEAEFIBIMRICE B Lo b UL S 47z, 2 HOBFZETiX CSO D itk
BT DM v U — 7 BIfR O FEREOMBR M BIR 2 IR 3 2 R ToOEFEER 2 & Ok
TN Tz (MacLean et al., 2011 ; Jones et al., 2017), il x.1Z. Jones et al. (2017)
[T—2DBETEIENIZH D CSO RN ED X 5 ZRBERICH L0 & 01T L. 4D CSO »Hth
OFE LD Y Z 67294 CSO BMrAfb L TWab Z &, CSO Al L& 27 T Ok E %
95 CSO WNFHETDHZ L AL MNT LT,

3. 2. 4 KERKR—Y

ZOREFELTIIF A N—2T 2 FE LT 2058032 < MR AR, LGBT 2w
T DA DORHRSRIECORA., KON, SRR A0 DGR S 4L 2 1k I 36 1T 2 B 8 OkRe
R EN 2 JE L7 E s iR S ule, AR OMFZERETIZ, M~ 1 2 V7 ¢ 203 54
Mk SALDRHR SRR OWTEHEFIIIE L & & ITBER L, n‘ﬂ"rﬁklj\?@ﬂﬁ]kﬂ"]g. (LGBT O &
OS2 &) MM ER (Y —4%—0 LGBT 2 #GE T 2178172 &), ~ 7 v iWER (Fr
BT 5 RKFICEIT 5 LGBT O I 2R OF e L) 38 5 002 STV 7= (George,
2014 ; Melton and Cunningham, 2014), Mx T, DO X 5 ekt 2 OB TEX TV HHH
k2B OTREE LT, Mkl d 52y hAV Fom b BEfEOKET, ~1 /U
T AR B EREFROFEF 72 EXR I Tz (Melanie and George, 2010 ; Nefertiti
and Nicole, 2015), —J. %& OMERECHOWTIL, BHEE DA T 5 MRS B2
THZ LT, MWEHREGEME LTELERETONRWERNH D Z L 2R LI

(Burton et al., 2011). KFEBFEO LM = —FITxb3 5 NFREmA#E Y I S 0T
PN b %E)EJ S L72WEgE (Walker and Sartore, 2014) 72 E 233 - 718,

F o, BREMMBERICOWTIL, RFEITO a—F 235 L LT —&—3 v 7O,

12 CSO RHU D AR —VIHENIBIT DX A NR—2 T 4 IZEFH LR ThIL T = m b R
M TH -7z (Maxwell at el., 2013 ; Cunningham and Melton, 2014), #l%/%, Cunningham
and Melton (2014) |3 LGBT @ AR —VIFEE 5T D IREHE OREIE & £ DKERIZ ST
HEZITV, LGBT OAR—VIREEIIXNTHR T 4 7T REENFZHOERN., BN~
VT 4 TR HAEEL, MR~ A 2 U T o & OB bREER . 2R R RT3 S B R EELLZ
WRBEZITTNDZ EEH LN LT,

B IO TIIEHREDOX A N—2T7 4 ICBT A EMOMERERA LN THZ E2E LD
T, BEEOBKOVLENENH PN TND, 29 LTEAREZ T, BEEOX A =T 1 1TH
THRMELESEL7-00 7 07T A (diversity training) O3 71ECZh FIZOWTOHF
e HiTHO Tz (Cunningham, 2012 ; Nicole and George, 2014),
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SHOIEF =N T 4=~ AL DOEEZP] S LR b BUL S 7z, Yuhel et al.

(2013) <> Soebbing et al. (2016) [FEERED =2 —F D H-ZHET 5 ERIZOWTERN
FEZITV, I—FARAANOWMEDOEFITH L LV, TOWKEICHE S by v A b
BOEFE, T L CHTRT 2 KFOHESCA S T ADOF v /30T 412K > THEA R E D
ZEEWLMT LT, Weight et al. (2015) X KZEAR—Y ONEE 22 T2 E
BB L L TORZOEMOLHEB L TNDZ 2B L, NCAA T oV a1
DORFHEII CHE LT ) 2 —F IR L TH L OEFR#HR EEENAR—Y a—F )
LG OREME 2 R LTc, TOME, Z<Oa—FREFETHL I LE2LATH
H—H T, BHEBE AT A =T 5 2 & RCR VAR Z 5% S 22 R Y fifFE 0O RTRENE DS &
FLLEVIHMBREE L DX v v TER LT,

EHIT, BEEIGHHICOWTIX, BOEEITOA 7 = 2 2L 0 4 U7z NCAA O fk
BT 2 i 0% (Calvin and Marvin, 2017) <°, NCAA 733%37 L 7= College Hockey
Inc EWVOBEREBNNIZL T LA T =L OB L W TBET 57 7 2 = b IE4
EEESL TN EBH NI LZF5E (Jonathon and Marvin, 2012) 72 & . NCAA
EXRIRE L TUTONDMREDR A BT, EOMIZE, NCAA 74 BV a v TIZET Hi#EE)
B2 DA 3 2 RPN HRLEENER 6 U CREE B IR 2 Bl 09 2 tha RO BEIA K O IE R ZE K] 12
DWW THEEEFI A k5 & LTI B L7258 (Michael et al.,, 2015) A& o7z,

3. 2. 5 RR=YARU}

COREEETIX, F¥E - T ux s Me, EEE - WERETITERICET 2R E < &
STz, WEEHRDE, AR—=Y AR ROZR « iR, AR—2 A X FOEE kL,
AR—= A X NEMFIZEAT DN L ThoTz, F—I1C, AR—Y A2 FNORhE -
FERAC RIS 2 B2 Tlx, AU v By 7 BSBIEE O GDP R0 RFERITH 2 5 % (Tien et al.,
2011) U= KB v 7 « B h—OBMENBIEERFEROEEEICEH 2 5% (Schlegel
and Koenigstorfer, 2017) 72 &, AHAR—=Y A R hExtg L LTENS DORREFH - 1
SRR A FREET DR HERR STz (2 DLIZIX Anderson-Butcher et al.,, 2014 ; Sato
et al.,, 2015), F7=. [Sport for Development and Peace] & %V & [International
Development and Peace through Sports] & FEEZILD AR —>7 %8 U7-BA%E & LRSS 2
HIJE LTEAR—=Y A Xk (LT [SDP A X2 b EWET) ORhRZSHT LI
H&N7z, #lzI1X. Peacheyetal. (2015) [Tt EIFRE ARDEER DML AOFRE DR
BIERICHF T D E Lz BT, SDP A Xy bAA Ry MBI LR T v T 4 7 DA
BIREARZ M EEE5 2 L 2H 6N LT,

AT, AR—Y AR FOEE BT 2T, SDP A N b OEE MR HEHED
Tl H1EICE B LT n £ < 547z (Schulenkorf, 2016 ; Spaaij and Schulenkorf,
2014), BiZIE, Schulenkorf (2016) (LFDOIRAYR AR —Y DIRCIERITFEFEDFHZ H
B & LR SDP iEE DR PIC, BIE R A X h A ZaATe Z &8 SDP JEEHI x4
HANADELEFERDD L E B, #ieFERO SDPIEEIOEERE N #m L35 2 L 25
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ML, SDPIEENCIS T HEMIR /R A N D EAAAT 2 & OBEEMABLE L T,
BT, AR—=Y AR FBIFICET LTI, AR FBINF IS 2 Eike S
MERBOREZEH L T, AR—YA XY MISMT 2E;MECA X2 MBS L T <
WS Z T 5 b ORH BTz, BARRIIZIL, event travel careers & 9 &% AV T,
AR—= A X hABINUHET DN A BA R h~ORE 5258 T < BFECE O EK %
IR T D03 % < A BTz (Getz and McConnell, 2011 ; Buning and Gibson, 2015 ;
2016), #1z1X, Getz and McConnell (2011) (L~ 7 > 7 31 7 REITHEGERIC ST
DELERGIZ, AR=Y AR F~OSIEESTL T 54 X F~ORBREDEAW, &
MFTDAR—=Y A Xy NOUAEFEL, AR—Y A X2 NBINFORMEZ 5T LTz,

o

3. 2. 6 JOoRKR—Y

ZOREFEETIE, 7 7 o OTECLEIC BT SR, BT e 7T L ORNELEM IS
B4 2058, Mikam - AREREERICET 2 ER 2 ThbiL T\, H—IZ, 77 v
ODﬁ@J'?D/Df% BT 20t L L TR CTH -T2 DX, AR—Y BT 47— LAOHERER

LAY TN S LN A Th o 7215, BRIICIIRFED S — L %ESZ LIT X

5@AA@%@(xﬁ—/t¢i&—A%J~7@77/b®%m)ﬁ%ﬁéhfwt
» (Kwaketal.,, 2012), &V bi} 77 &% —AKR—"> (fantasy sport) ] (ZEI9 D4
R BBHERT D ENTES, 77 o X UV—AR—=Y 2 EHETHMIETIEI~—T ¥ —
WCARZMRZRAT 5 ) EERRENEZERE L, Bl 7702 V— AR
ZINFOE (Dwyer and Kim, 2011) CSNMATENI R EZ 5. 2 2 EK (AR —Y HF#HS
U = T A N ~ORGRE BRI ~O ) I oW TR T T 7 (Kwak et al., 2010) .
F7-. Larkin and Fink (2016) Ti&. 77 > ® FoMO (Fear of Missing Out) &9 A
ZREE SNSFIHD, 77 v X O—AR—YF— A LBEOTFT— AT HF~DT AT 7 4
T4 —va s EAREE LTV DR RE S LTV,

B, BT n 7 AONERLEMICET 2L LT, V= ORlERLL—V
(Rascher et al., 2011 ; Fink and Smith, 2012 ; Stewart et al., 2016) (ZB89 A4F5EH

U 77 U OITERRCLDBUCET AL LT, F—ALT AT T4 74 r—Yay, Zyrad
YT 4, AR—=VT TR %Eﬁ‘%’)fﬁ LERENZ, L LZo@mAlE. bAETH —E
DO ENE-INTND ZENDIENEZETHZ L LT,

B AMETIE, EBRO T v AR—YF—LR0RFLM L LT — bW Tz, 7 r R
= DR EW;A%Lto_ﬂ%®ﬁni T AR=YVEE~OHEREZERN L TNDEHD

DL, TRAR=Y OREHEBICHFT L ENRZYTHDL LB T,

16 Fantasy Sports Trade Association D (2009 F) ([ XiuE, KEDA v F—F v h2x—
P (18 kDB 49 DA FME) D 22% N7 7 oV —AR—=Y% L TWDH L) (Kwak et
al., 2010), 277 VX V—RAR—=VX, BNMEPRBSOF—LOFA—F—L LT, BLEDY
— 7 CIERT DB FZHHICRE L., TOMOBME LFENE I X —LTHY, 77 ZV—F
— LD T f—w LV ATBEDO LA —DNRT f—< AL o> THEWICHHEEN S
(Dwyer and Kim, 2011),

T ZOMIZH ., twitter 8 ED Y = v VAT 47 ETO T 7 o OFTENCEE T 28758 (Delia and
Armstrong, 2015 ; Watanabe et al., 2016) H& 57,
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B &z, BRI, 7 AR—Y U — T NOBG )3T v A% MIEICRDO720, 4
—AKZUT v 7y hAR—L - U= (AFL) IZBJH%EFRT 7 b Lo [father - son
JL—J] 19 (Stewartet al.,, 2016), Y—/L+ R« 7 Z7 207 ar— NL—RZBIT
% MEfE AL — ) b o T B Rp 7 — v b TREROAR#EFEME (uncertainty of
outcome) | 200 BAFRYEZ 34T L72AF9ED3 A H LTz, £ DOMIZ H Fink and Smith (2012) T
XY= R 7T 2 F L LT RIS L > TAERSH D THEARZ M (unofficial
norms) | AAMIIZ U THERF SN D D E WS BIEPBRE ST e, ZOIFEAAZR B &
X, M LREAFIZ T A SVRFEZBWRWZ LW S L nWo il T8 ch b, =
DOHFFETIE, 2 HIFAKROBIHN, BESOM N2 &5 L L bz, BFRICLDER (h
AT 2 OFR) LIk GREE OHERR) MR XA R TEBETE 572012, #fFFshiTnsd
RRSI TV,

AT, MRk - ARVEIRE BRI BI T DA TIETF — L DR T g —~ U RIZBET 4
TN H I 5 7= (Gutiérrez and Ruiz, 2013 ; Martinez and Caudill, 2013 ; Soebbing et
al., 2015 ; Roach, 2016), Z Z Tit, 2—F ORROLEN T —LDONT y—v ALK
ET B OV TRFNTONTE Y, #lZ21X, Roach (2016) (Fa—FDa—F o 7t
BRCE2FEDRIER L, a—FOLUHOF — A TORBRPBUEDOTF — LD/NRT 4 —<
VAL Z DR O L T\, ST ORER, a—F U IRk o TEf S 3 —
F o THERNZEDF — DR DO TH L GG, a—F 7RI N7 +—~< A
B OB RITT AIREMED VR S Tunz2,

4. LITUITMAT

ARFGED B gL, 2010 LRI T DI DO AR —Y <~ %2 A > MFFEOB) AN OWT
BfEZRD ., DREOERE « AR —YREWFTEEZ BT L2 0EBNmRLEHELZ LT
Hotz, fERE L TAHZETIE, 2010 4005 2017 4Ei(C JSM (248 S 7z 282 i FERE
TRIED B Gm 0 B R SR, AFSE TR & W ) RO BLE D D 40 AT - BB S, EOHER
AR ENTz, Mx T, BREFEBINCEET —< CBET 258 L Ea—Sh, H5

18 Gtk 'v 7T AONECENCET 2R TIX, Z0I1ENICH T v FOflif#HE (Shapiro

and Drayer, 2012 ; Diehl et al., 2016 ; Mills et al., 2016), A& > ¥ — v 7 (Schredelseker

and Fidahic, 2011 ; Bouchet et al., 2015 ; Martinez and Janney, 2015). k& « 7~ X%
(Kelley et al., 2014 ; Nalbantis et al., 2017) (2R3 WA BT,

19 Z @ [father - son /L — V] (% 1949 BB EINTZHDOTHY ., ZIUTERT FT 7 MIBEL

T, HEOHGREEZH - TR FOR T2 4% T — AN EBEENICERIRTE 5 L— L ThD
(Stewart et al., 2016),

20 FEROAFEEME L IL, UV — 7 NOKRE ORERSEAM LR T — L O FRIAATREME DR EE

EEWTAZLDOTHY (Forrest and Simmons, 2002). AR—YVRFEETILZ D& & 547

NG UAPBEERIFIEHEETH S L EINTWD (Larson and Maxcy, 2014),

21 2o b HIEFEE (Woolf et al., 2016 ; Heinze and Lu, 2017), ¥~ % —Y v —DOF% ¥ Y

7 BA% (Morrow and Howieson, 2014), /(BT AT T 4 7 47— 3 >~ (Swanson and

Kent, 2015) &> 7226k B DN A BTz,
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BTIEHD DD, 0O BRIIFFERER DR S 7z,

ARFGEL 0 DT, WS (RIFSETIIALK) TR N STl £2CTH
BMENTMAITAS B OBEOERE - AR—YRENEEZREHT 2 ETOSRA L7225 THE
PESRIE S NI E A K 9, BIRIE, BEEAORE HBIZ 0 S e TlX, AR —
VI NF L RZONTE L Eo MR LR TE 2, TOFRITIE, 1990 FEH LY
NSO BUERDRT v & U —f RN T 7 2y v a T AHLNVEE VR ATA 71
AL LTz &\ D X OB % 5T T 2 OFEM RO FAE A TR T & 5 (Kikulis, 2000).
EHIC, TEDAR=Y HNF v A5, ==V 2 v —FH, AFa2U— Ry vy 7H
A I EEERGR . BRI 7 & AR SR FERR IR L e A B IRB ST 5 (O]
Boyle and Shilbury, 2016), — /5 HOMETIL, 2014 FIC TKF « AR —VfREFEFE
TRESNIZL I, AT ABRR~OF AN R SO0 b FEIEN R ERITZ < 7
WV, T HRTZ AR = HNF o AFRIZE T HEGHREE T, RF - AR—YREFIC
BNTHANFT AR ELHET 2 ECTRBIZCEDHDEF R XL I,

T, KRFPEAR—Y OREHEBRICOE I NI T, AR—YikCBT 5 AR
RN~ A VT T DR E . WA RFETIEARK) Ot etk 72 M8
BT LICEREFES XA NRN—T 4« v RV AL MIBEET DN Z L 2 S
TV e, ZHICK L TOhARETIE, 2015 FORBFTFRITBNT [RAR—VITEBIT 54
PELZR NIRRT 5% —/ — b L7 F v —0SARERER & L CER Sz (Vv Y, 2015) .
PERICNFE « RIEOENZHEE X REMEEOH Y FE2BRT D L5 KEF « AR —T#%
IR CTH D L H I bis, ZD X DI ISMIZiE, DAETIE+HZIC N —
SIVTWRWBEER  BF R B R DI JE R R A 5 D Z &3 C&E | ZHHEAIEAEE « AR
— YV RENR A ET S ETREICA D,

Frlo, R « AR—YREMEORREZE % 5 ETix, JSM IZBT 2858 Fiko#mic
FEREXENZNE I ITEDN D, JSM T, 1 HTAEZBZ L KEE 2T -2y hX 4
FEIZ D7 DHETAEIC LS EROFIE, 1 ¥ Ea— CERMKHE R SEEOFETIE
ERBEGOET~ VT A Yy FIZL DN L MRS L. REICHWD T — & ORI
b7 — ZFIEE ZAWNAT O MIMNEH AT, £z, VT NAEA LUET T rn—FA4—
NT 2 TT T 4=l EDOEE « ARV REMTETIEA LNRWVIFETFIE S R S,
29 LIZBE RN T — Z I HED W TR, Hilc e e FIE OB TS &y 9 3 A
X, KF - AR —YREFRICHAZROONIPETHA5, E0VbiF, BIFEH=ET
VRILH ESLHADOEENERH S NDE HOAR—YBFEORNTIX (HARFT S,
2020) , KERT — X OB L 'mIFS B —EHbh 2 HEIZEE X bivd, £ L THETED
BAE . WFETIERNFENT AT T 4 7 4 DEBEE KT LV 2 EK (2007) Oz B
FRHLEHEERPETHLEFZ LI,

7L, 2O LESHRFENER SN TS —F T, 7Y AR—=VIZHET LN E
HEDTWAZ LI L THRHIR 2SN TWA Z & HiEH L TR 72\, Newman (2014)
< Frisby (2005) 1%, BCKICBIT 5 AR =Y~ 3P A v MFZETIE AR —Y Hid~D B,
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TROLAR=Y EVRXADIEMZED D2 L2 B E Lz TTHERLHRAR—Y <
XA MRGENRT H A L) BEEE > TWAZ L AEHL TS, ZL T, 295L
T2 T B A DCHESSHFRNPRYEED D Z LIk T, AR—=VIC L DBREMEC AR
=BT DL~ A VT 1 OHERR, BRIFRZEDILR & W o oSBT 7 e —
FFToMMREDR D72 T LEL>TNDL NS, ZDD, THHTLHRAR—Y <Y
AL MRGERT ZA L] IS SED A7 BT, b LTORAR—Y ORECIRILIC
BT HAR—Y XY AL MIRICERY LB ZFH N TS, 20X 512, JISM IZE
WTIIWNEBHLHIN 2 SN TV D Z E LR OOE S E S 2 D724 9, THVE THIMIFZE
(ZDWTIIAFFERI G DIER D22 S D Z LAV, FREIR O [ mEEk ) REEZ & )
RN ERERENTWD (5K, 1993 ; £k, 2010), 2N baEEEz 5 L& WIMFE
WZE o TEBINTZHRASZIZT 5T, ZALZHHICIR A 2 b, DRETIE
ED XD B EEZERL T RENZ BRI R IR EE L DOOMFT L TV LERN B
DA,

BB, ABROPEERTT D, H—IC, WIMIEOERREZREFTT 2H0ENH D, A
JUTEEMICONEICB T DEE « AR— Y REFTROBGR IR ES—R & L) st
WFSEZ 5088 « 4R L72ICR £ 5, D RIS, WS OBIFEEIM & K 0 &V RS E THEdE L Tl
TDIZIE, WSO N ED L D RIERN L2 EOXIITHRBHFATE LD E N
STEAR—=Y v R Y A b OBk D < DT IERP LD TRF SN D UNER D DH T
A9 BT, TOMOWINY ¥ —FT N EEDIEO LV MR EETH 5, N
BT A L0 AFERCEET S 2012k, JSM O AT B PMOWES Y v — T U S
NI BB O BRI R DI E . SR E X2 2 P2 HESFIREIC OV CHfiE %
BHDHZENMBETHY, ZNEEUAEE « AR—VREIELZERT 5 ETXo BEY
TR ERGROND RN D D, T OMEICK L TIX, Sport Management Review X°
European Sport Management Quarterly Z 73 #7123 A AL D 2 & T, EIGH 2B [z 2
VETHAS, H=12, DREICBT 2EEF « AR —VRREILE OB AT b
Do HHAHTIC X 0 . BFEEh M OZRA X0 B b S i, b ETHE S R o B M
70—V LAV THAE SN D HERIR RIS T 2 BEMRO A EEZ R 2 LN TE 57125
9o BB, THERIIZE) IS SN LD CTh 5, AWFE CTITEERFEICaE I N
7 32 mDFR L & T OXIGSH L LTEY | MENE ORI TE TRy, Znb
DOFFE I FE T G O A B O T —~ ICOW T ORBERER En s T D
ZEMnE, DREOKEE « ARV REHIEOAS B ORECHEM AR5 L CTHIE
e Dl2A D,

DX DIIARMFRICITES < OERFR SN TV D, EHEENZRERARD b b4
AIZEBWTIE, 5% bIBANDAR—Y <Y A MFEICOW THEfRZ RS . HEHI 72 i
FEATOMERD D,
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88 AWFEIE. ARKE - AR—UREFRE 39 BIKE (2016 ) TAK L2
RIZE - BEEZMA T2 bDTHD, £lo, BFRTITo 7@ LD L Ea—id, HERF
KE « AR—VREFHEEICHE L T EBENK, BBHE K, mEEARKEZK, HHE
MERE EBICEMS N, ZZICHEEERT D,

SE Xk

RS 24 (2017) dLKAR—Y w1 P A b5 2016 FE RS, AR—Y <RV AL b
Wr7E 9(2) : 35-39.

Ciomaga, B. (2013) Sport management : a bibliometric study on central themes and
trends. European Sport Management Quarterly 13(5) : 557-578.

HOET - A - FHEGE (2018) F—A - TAT VT 4 7 47— a : BEinlER
b, AR—Y~x VA Mg 10(1) : 19-40.

Frisby, W. (2005) The good, the bad, and the ugly : critical sport management research.
Journal of Sport Management 19(1) : 1-12.

Forrest, D. and Simmons, R. (2002) Outcome uncertainty and attendance demand in
sport : the case of English soccer. Journal of the Royal Statistical Society 51(2) :
229-241.

JRHERE (2008) AR—Y <RV AL M OERNE R JRERE « NS
AR—=Y 23T AN, KEFEEN, pp.3-26.

TR - B EEE - SEE M (2012) AR —Y OFFSEEROZSEICET A5, AR
— W EEHETHITE 22(1) @ 71-89.

fmAAET (2013) A - =R OEBME & SFEOMB. G RT M B X EAETFE6E 5
AR 10 43-60.

BEBdfr - A aEs (2018) ASLF « 2B 2T 2 A kES ORI T (5§
O E & ). http//www.mext.go.jp/component/b_menu/shingi/toushin/__icsFiles/afie
1dfile/2019/02/26/1412891_02.pdf, (ZMH 20194F 11 /] 15 A).

Kikulis, L. M. (2000) Continuity and change in governance and decision making in
national sport organizations : Institutional explanations . dJournal of sport
management 14(4) : 293-320.

PRFPERES (2014) [AR—YPEEDIEY J5 - IEMALICEE T 2 A 7E ) WwEE Pk
25 FER D ERF S OFRIE - — B2 IR 5 B, https:/www.meti.go.jp/
meti_lib/report/2014fy/001001.pdf, (ZMH 2019412 A 26 H).

I ZE (2007) 7w AR =Y OREIET DEOEA. AT « AR—ViREZE 2
1(1) : 41-46.

R (2010) AR—Y <R T A Y FOBEEOFRE. AR—Y <32 A2 Mg 2(1) :
33-45.

17



Al ZZm (2017) ESCOBFEBIR. BIPFILE « EARAZE - FEMERE K< b AR
=YXV AL L, IXNVT 7 ER, pp.204-205.

N (2016) HAFBEEERS 2016 : 5 4 IRPESEEMITMIT T, p.10, https'//www.kantei.
go.jp/jp/singi/keizaisaisei/pdf/2016_zentaihombun.pdf, (ZHH 20194 12 H 26 H).

FfE (2011) AR—VHMAFEOREE BE ik I 2=7 1 L L TOFEINEET
REEERAYHFE, AR —Y~<wx A ML 3(1) : 35-43.

HARZI S (2020) 165 (R ET v A2 EIRE LIZ AR —YDFEY 5 : Evidence
Based Sports for Diverse Humanity (EBS4DH). http://www.scj.go.jp/ja/info/kohyo/
pdf/kohyo-24-t290-5.pdf, (Z/iH 202048 A 24 H).

/INHFEEAT (2005) TGIEE O X O Aekka. HEREE 39(1) 1 26-35.

KIEFEZ - FHEE - EKRH (2011) AR—Y <32 A 2 MIRICEIT D REHIOF
% 1 2004 45 2010 4£12 ESMQ, JSM, SMR (CH## & - Zfiam LB HT. A
A==V A MIFFE 3(1) : 45-60.

TEEFR— (2007) HUB AR — Y REAFFROMB « BRERHED O BRERER~. KF - AR —
VR E AT 21(1) - 27-32.

EBFGR— (2012) A—A b T U TICRBIT D AR—=Y <= A MFZEROHE OB, (K
B - ARV RRE T 26(1) @ 73-78.

HARZ (1993) RERETFOMRK. KEF - AR—YREFHIE 10(1) : 7-28.

HARZ (2007) RE « AR —YREZOFEROE . A S D g~ KE -
AR—2 e 21(0) @ 3-14.

v 7, 0.d. (2015) Diversity and Discrimination in Sports. HAKEF 2 (58 66 [7])

297, p.6.
A (2011) AR —Y ZAR P —v TR, AR — Y~ 3T A 2 MIFSE 3(1): 23-34.
FEHE (2018) 7' AR—YRREMIEOB A L FRE. B KEAFSERAE 70 1-34.
BIRFNEE (2016) AE « AR —VREZIZBITHANEAR—V LOEDLY. KE -« AR—
R EERARSE 29(1) @ 49-59.

HHEBGE (2011) AR IHEETE  BATHROBRE. AR —Y~vx T A2 Mg 3(1) :
5-21.

& HEGEE - fPERE - E BT - BT - BRI (2013) AR—Y A X2 MIBT L EE
HEATEN - HEIEREN O~ AR—Y <3P A MFZE 5(1) : 3-18.

18



8%

= =
x5 FEIHE—E
=& F 2L BRSO HRFE

e

Breuer and Rumpf 2012 The Viewer's Reception and Processing of Sponsorship Information in Sport Telecasts. WEE  Zofh

Newland et al. 2013 Coping With a Cluttered Marketplace: Athlete Choice of Products to Support Training. EEE ERAR

Kwak et al. 2013 Ad-Evoked Illusory Judgments in Fantasy Sports Participation: Effects of Customization Level and #&i# BRI
Expert Information.

Kang et al. 2015 A Mixed-Method Approach to Exploring the Motives of Sport-Related Mobile Applications Among #E@h#  F{RIA
College Students.

Walsh and Williams 2017 To Extend or Not Extend a Human Brand: An Analysis of Perceived Fit and Attitudes Toward TEEE ERIAHE
Athlete Brand Extensions.

Farrelly et al. 2012 Sponsorship Linked Internal Marketing (SLIM): A Strategic Platform for Employee Engagement  filfikinn =~ A> 22—
and Business Performance.

Bouchet et al. 2017 Pre-Empting the Competition: How Do Shareholders View Sponsorships in the Sport Apparel ¥ R
Industry?

Hwang et al. 2017 Effects of Brand Congruity and Game Difficulty on Gamers' Response to Advertising in Sport Video $#3ii < Dfth
Games.

ER

Bell-Laroche et al. 2014 Leader Perceptions of Management by Values Within Canadian National Sport Organizations. AP 2—

Macris and Sam 2014 Belief, Doubt, and Legitimacy in a Performance System: National Sport Organization Perspectives. ~/LVF

Adriaanse and 2014 The Impact of Gender Quotas on Gender Equality in Sport Governance. AHE 2—

Schofield

Kerwin et al. 2014 The Mediating Influence of Management by Values in Nonprofit Sport Organizations. e

Shilbury and Ferkins 2015 Exploring the Utility of Collaborative Governance in a National Sport Organization. i ZOfh

Truyens et al. 2016 An Analysis of Countries' Organizational Resources, Capacities, and Resource Configurations in %2 < )LF
Athletics.

O’Boyle and Shilbury 2016 Exploring Issues of Trust in Collaborative Sport Governance. BitRam A X a—

Naraine and Parent 2016 Illuminating Centralized Users in the Social Media Ego Network of Two National Sport EEE
Organizations.

Ferkins and Shilbury 2012 Good Boards Are Strategic: What Does That Mean for Sport Governance? Eigim ~ T

Hiudek AR —>

Warner et al. 2013 Examining Sense of Community in Sport: Developing the Multidimensional SCS' Scale. MR BRI

Bowers and Green 2013 Reconstructing the Community-Based Youth Sport Experience: How Children Derive Meaning HEhE LT
from Unstructured and Organized Settings.

Cunningham and 2014 Varying Degrees of Support: Understanding Parents’ Positive Attitudes Toward LGBT Coaches. JED) A 2—

Melton

Leberman and LaVoi 2011 Juggling Balls and Roles, Working Mother-Coaches in Youth Sport: Beyond the Dualistic Mk A FEa—
Worker-Mother Identity.

Hoeber and Hoeber 2012 Determinants of an Innovation Process: A Case Study of Technological Innovation in a Community #f&im  ~/LF
Sport Organization.

Engelberg et al. 2012 Defining and Measuring Dimensionality and Targets of the Commitment of Sport Volunteers. e

Wicker et al. 2013 Organizational Resilience of Community Sport Clubs Impacted by Natural Disasters. ks

Stenling 2013 The Introduction of Drive-in Sport in Community Sport Organizations As an Example of A B 2—
Organizational Non-Change.

Mills and Hoeber 2013 Exploring Organizational Culture Through Artifacts in a Community Figure Skating Club. AHE 2 —

Maxwell et al. 2013 Social Inclusion in Community Sport: A Case Study of Muslim Women in Australia. ~)LVF

Wicker et al. 2014 Does Club Size Matter: An Examination of Economies of Scale, Economies of Scope, and R
Organizational Problems.

Harman and Doherty 2014 The Psychological Contract of Volunteer Youth Sport Coaches. L ALBE 2—

Legg et al. 2016 Modifying Tradition: Examining Organizational Change in Youth Sport. Mk A FEa—

Frost et al. 2013 Expanding Social Inclusion in Community Sports Organizations: Evidence from Rural Australian ¥ %k
Football Clubs.

Skirstad and 2011 For 'Love' and Money: A Sports Club's Innovative Response to Multiple Logics. BtRim T

Chelladurai

MacLean et al. 2011 Look Who's Linked With Whom: A Case Study of One Community Basketball Network. S A

Pieters et al. 2012 A Social Network Perspective on Sport Management: The Effect of Network Embeddedness on the Bif%ii — F{RI#AL
Commercial Performance of Sport Organizations.

Sotiriadou et al. 2017 The Role of Interorganizational Relationships on Elite Athlete Development Processes. ~ VT

Jones et al. 2017 Collaborative Advantages: The Role of Interorganizational Partnerships for Youth Sport Nonprofit ~/VF
Organizations.

KEFEAR—Y

Shapiro et al. 2013 An Analysis of Multiple Spectator Consumption Behaviors, Identification, and Future Behavioral RS
Intentions Within the Context of a New College Football Program.

Katz and Heere 2013 Leaders and Followers: An Exploration of the Notion of Scale-Free Networks Within a New Brand ~ T
Community.

Dixon and Warner 2010 Employee Satisfaction in Sport: Development of a Multi-Dimensional Model in Coaching. AHE 2—

Burton et al. 2011 Perceptions of Gender in Athletic Administration: Utilizing Role Congruity to Examine (Potential) LS
Prejudice Against Women.

Gill 2011 The Rutgers Women's Basketball & Don Imus Controversy (RUIMUS): White Privilege, New ~ T
Racism, and the Implications for College Sport Management.

Warner and Dixon 2011 Understanding Sense of Community From the Athlete's Perspective. AHE 2 —

Soebbing and 2011 Leadership Succession and Organizational Performance: Football Coaches and Organizational 2Rk

Washington Issues.

Warner et al. 2012 Team Dynamics: A Social Network Perspective. LS

Kerwin and Doherty 2012 An Investigation of the Conflict Triggering Process in Intercollegiate Athletic Departments. L RS

Huybers and 2012 What Would Kim Do: A Choice Study of Projected Athlete Doping Considerations. A R

Mazanov

Kaburakis et al. 2012 Is it Still "In the game" or Has Amateurism Left the Building? NCAA Student athlete's perceptions #fkin BRI

19



of Commercial Activity and Sports Video Games.

Cunningham 2012 Diversity Training in Intercollegiate Athletics. RS

Inoue et al. 2013 Roles of Performance and Human Capital in College Football Coaches' Compensation. RS

Kihl et al. 2013 Fear, Anxiety, and Loss of Control: Analyzing an Athletic Department Merger as a Gendered AP 2—
Political Process.

Rocha and 2013 Patterns of Bureaucracy in Intercollegiate Athletic Departments. LS

Chelladurai

Barden et al. 2013 Hometown Proximity, Coaching Change, and the Success of College Basketball Recruits. ZEEE

Walker and 2013 Hegemonic Masculinity and the Institutionalized Bias Toward Women in Men's Collegiate AP 2—

Sartore-Baldwin Basketball: What do Men Think?

Melton and 2014 Who Are the Champions? Using a Multilevel Model to Examine Perceptions of Employee Support ~ T

Cunningham for LGBT Inclusion in Sport Organizations.

Bopp and Sagas 2014 Racial Tasking and the College Quarterback: Redefining the Stacking Phenomenon. PEEE

Kelly et al. 2014 The Impact of Alcohol Sponsorship in Sport Upon University Sportspeople. EES

Dohrn et al. 2015 Leadership Succession and Performance: An Application to College Football. EEE

Cunningham 2015 Creating and Sustaining Workplace Cultures Supportive of LGBT Employees in College Athletics. ~ )T

Weight et al. 2015 The Coach-Educator: NCAA Division I Coach Perspectives About an Integrated University ~ /T
Organizational Structure.

Steward and 2015 Racial Identity and Its Impact on Job Applicants. Z0fth

Cunningham

Soebbing et al. 2016 The Effects of Performance Expectations on Total Compensation of Division I-Football Bowl HifkaR ZEEE
Subdivision Head Coaches.

Katz and Heere 2016 New Team, New Fans: A Longitudinal Examination of Team Identification as a Driver of R RS
University Identification.

Fizel and Fairbank 2016 Organizational Misconduct: The Antecedents of Oversigning in College Football. R

Burton et al. 2017 The Role of Servant Leadership in Developing an Ethical Climate in Sport Organizations. Afkam  BLIAR

Eckard 2010 NCAA Athlete Graduation Rates: Less Than Meets the Eye. FEN

Huang and Dixon 2013 Examining the Financial Impact of Alcohol Sales on Football Game Days: A Case Study of a Major i

Football Program.

Baker et al. 2014 Conceptualizing and Measuring the Use of Student-Athlete Likeness in EA’s NCAA Football. e S LRI

Stinson and Howard 2010 Athletic Giving and Academic Giving: Exploring the Value of SPLIT Donors. kI EEE

Hutchinson and 2014 Organizational Redirection in Highly Bureaucratic Environments: De-Escalation of Commitment i~ A 22—

Bouchet Among Division I Athletic Departments.

Hutchinson et al. 2015 Escalation of Commitment in United States Collegiate Athletic Departments: An Investigation of #&lsin — ~/vF
Social and Structural Determinants of Commitment.

Edwards and 2015 Establishing a "Safety Net": Exploring the Emergence and Maintenance of College Hockey Inc. and #&liii v #E=—

Washington NCAA Division I Hockey.

Goff et al. 2015 Attendance Effects of FBS Transition and Membership. HEWE G PRk

Nite and Washington 2017 Institutional Adaptation to Technological Innovation: Lessons From the NCAA’s Regulation of B grt
Football Television Broadcasts (1938-1984).

Casper et al. 2012 Athletics Department Awareness and Action Regarding the Environment: A Study of NCAA BORW BRI
Athletics Department Sustainability Practices.

Juravich and Mills 2017 Exogenous Policy Shock and Logic Centrality Shift: NBA Policy and NCAA Outcomes. BURw gt

AR—=Y AR b

Kaplanidou and Vogt 2010 The Meaning and Measurement of a Sport Event Experience Among Active Sport Tourists. R

Filo et al. 2010 The Antecedents and Outcomes of Attachment and Sponsor Image Within Charity Sport Events. &)

Getz and McConnell 2011 Serious Sport Tourism and Event Travel Careers. JED)

Kaplanidou et al. 2012 Recurring Sport Events and Destination Image Perceptions: Impact on Active Sport Tourist B TES
Behavioral Intentions and Place Attachment.

Sato et al. 2015 Distance Running Events and Life Satisfaction: A Longitudinal Study. FHENE  ERIAK

Buning and Gibson 2015 The Evolution of Active-Sport-Event Travel Careers. MBS AL HEa—

Duet al. 2015 Managing Mass Sport Participation: Adding a Personal Performance Perspective to Remodel HEEE BRI
Antecedents and Consequences of Participant Sport Event Satisfaction.

Buning and Gibson 2016 Exploring the Trajectory of Active-Sport-Event Travel Careers: A Social Worlds Perspective. TEENE  PRIAE

Visentin et al. 2016 From Assessment to Purchase: A Three-Stage Model of the Marketing Funnel in Sponsorship B H T
Activities.

Armenakyan et al. 2016 It’s All About My Team: Mega—Sport Events and Consumer Attitudes in a Time Series Approach. MK

Jang et al. 2017 Does Spectatorship Increase Happiness? The Energy Perspective. BT R

Parent 2010 Decision Making in Major Sport Events Over Time: Parameters, Drivers, and Strategies. ~)LVF

Rogalsky et al. 2016 Understanding the Sport Event Volunteer Experience: An Investigation of Role Ambiguity and Its LS
Correlates.

Thorpe and 2017 The Gendered Experiences of Women Staff and Volunteers in Sport for Development filfkam A HE2—

Chawansky Organizations: The Case of Transmigrant Workers of Skateistan.

Hritz and Ross 2010 The Perceived Impacts of Sport Tourism: An Urban Host Community Perspective. X BRI

Tien et al. 2011 The Economic Benefits of Mega Events: A Myth or a Reality? A Longitudinal Study on the Olympic %% Rk
Games.

Heere et al. 2012 The Impact of World Cup 2002 on the Bilateral Relationship Between South Korea and Japan. ~ VT

Schulenkorf and 2012 Maximizing Positive Social Impacts: Strategies for Sustaining and Leveraging the Benefits of ~VF

Edwards Intercommunity Sport Events in Divided Societies.

O’Brien and Ponting 2013 Sustainable Surf Tourism: A Community Centered Approach in Papua New Guinea. H¥im wT

Woolf et al. 2013 Do Charity Sport Events Function as "Brandfests" in the Development of Brand Community? F¥im ~T

Inoue et al. 2013 The Role of Running Involvement in Creating Self-Sufficiency for Homeless Individuals Through a $#¥ii BT
Community-Based Running Program.

Anderson-Butcher et 2014 Maximizing Youth Experiences in Community Sport Settings: The Design and Impact of the LiFE  $r3¥ii BT

al. Sports Camp.

Cohen et al. 2014 Investigating a Coed Sport's Ability to Encourage Inclusion and Equality. AP 2 —

Lee et al. 2014 Coverage of the Gay Games From 1980-2012 in U.S. Newspapers: An Analysis of Newspaper EEE
Article Framing.

Eagleman et al. 2014 A Unified Version of London 2012: New-Media Coverage of Gender, Nationality, and Sport for ¥ ek
Olympics Consumers in Six Countries.

Spaaij and 2014 Cultivating Safe Space: Lessons for Sport-for-Development Projects and Events. FEm Tofh

Schulenkorf

Marshall and Barry 2015 Community Sport for Development: Perceptions From Practice in Southern Africa. AHE 2—

Sant and Mason 2015 Framing Event Legacy in a Prospective Host City: Managing Vancouver's Olympic Bid. EEE

20



Peachey et al. 2015 Examining Social Capital Development Among Volunteers of a Multinational F¥m T
Sport-for-Development Event.

Clark and Misener 2015 Understanding Urban Development Through a Sport Events Portfolio: A Case Study of London, F¥im ~T
Ontario.

Peachey et al. 2015 The Influence of a Sport-for-Peace Event on Prejudice and Change Agent Self-Efficacy. F¥m T

Misener and 2016 Rethinking the Social Value of Sport Events Through an Asset-Based Community Development — H¥im  ZoOfth

Schulenkorf (ABCD) Perspective.

Wegner et al. 2016 Black Girls Run: Facilitating a Connection for Black Women to the "White" Sport of Running. ERGES

Ellis et al. 2016 Olympic Ambush Marketing Networks and Knowledge Transfer: Examining Their Impact on the < /VF
Institutionalization of Anti-Ambush Marketing Legislation.

Nadeau et al. 2016 The Cameo Effect of Host Country and the Transitory Mega-Event: Patterns of Effect on B¥ER ERAR
Sponsorship Evaluation for Sport Tourists and Residents.

Schulenkorf 2016 The Contributions of Special Events to Sport-for-Development Programs. ¥ AvFEa—

Watanabe et al. 2017 Weather Conditions, Travel Distance, Rest, and Running Performance: The 2014 FIFA World Cup F¥im &k
and Implications for the Future.

Macrae 2017 Delivering Sports Participation Legacies at the Grassroots Level: The Voluntary Sports Clubs of ~ J3¥ia v/ F
Glasgow 2014.

Jensen and Cornwell 2017 Why Do Marketing Relationships End? Findings From an Integrated Model of Sport Sponsorship ¥ ZEk
Decision-Making.

Schlegel et al. 2017 The Impact of Atmosphere in the City on Subjective Well-Being of Rio de Janeiro Residents During $#3¥ifi ~ EIH#L
(vs. Before) the 2014 FIFA World Cup.

Naraine et al. 2016 Coordination in International and Domestic Sports Events: Examining Stakeholder Network BtRim T
Governance.

Kennelly and Toohey 2016 National Sport Governing Bodies and Sport Tourism: Agency and Resources. Btk A HEa—

T RAR—Y

Kim and Trail 2010 Constraints and Motivators: A New Model to Explain Sport Consumer Behavior. JEEE R

Harrolle et al. 2010 Conative Loyalty of Latino and Non-Latino Professional Baseball Fans. EEE EAR

Kwak et al. 2010 How Confident Are You to Win Your Fantasy League: Exploring the Antecedents and WEEE EMAR
Consequences of Winning Expectancy.

McDonald 2010 The Factors Influencing Churn Rates Among Season Ticket Holders: An Empirical Analysis. TEEE ERIAT

Koenigstorfer et al. 2010 "You'll Never Walk Alone"-How Loyal Are Soccer Fans to Their Clubs When They Are Struggling &%  ERHK
Against Relegation?

Dwyer and Kim 2011 For Love or Money: Developing and Validating a Motivational Scale for Fantasy Football HEE BRI
Participation.

Kim and Cheong 2011 The Effects of Athlete-Endorsed Advertising: The Moderating Role of the Athlete-Audience FEEH R
Ethnicity Match.

Nadeau et al. 2011 Racial-Ethnic Team-Market Congruency in Professional Sport. JETFE EEE

Kane and Maxwell 2011 Expanding the Boundaries of Sport Media Research: Using Critical Theory to Explore Consumer —JE@#FH A X a—
Responses to Representations of Women's Sports.

Farrell et al. 2011 Women's Sport Spectatorship: An Exploration of Men's Influence. WEHE A A a—

Dwyer 2011 Divided Loyalty? An Analysis of Fantasy Football Involvement and Fan Loyalty to Individual TR ERIAHE
National Football League (NFL) Teams.

Kwak et al. 2012 Revisiting the Satisfaction-Loyalty Relationship in the Sport Video Gaming Context: The HEEE BRI
Mediating Role of Consumer Expertise.

Wu et al. 2012 Toward Team or Player? How Trust, Vicarious Achievement Motive, and Identification Affect Fan ME)#  EMHL
Loyalty.

Fairley and Tyler 2012 Bringing Baseball to the Big Screen: Building Sense of Community Outside of the Ballpark. WEIE T

Lock et al. 2012 Exploring the Development of Team Identification HEE BRI

Alexandris et al. 2012 Testing a Hierarchy of Effects Model of Sponsorship Effectiveness. B BRI

Carlson and O'Cass 2012 Optimizing the Online Channel in Professional Sport to Create Trusting and Loyal Consumers: R ERIRHE
The Role of the Professional Sports Team Brand and Service Quality.

Lee et al. 2012 A New Approach to Stadium Experience: The Dynamics of the Sensoryscape, Social Interaction, — E@Eh# BT
and Sense of Home.

Tainsky et al. 2013 Determinants of Pay-Per-View Broadcast Viewership in Sports: The Case of the Ultimate Fighting J#EBi#  ZHE+
Championship.

Ahn et al. 2013 Sport Fans and Their Teams' Redesigned Logos: An Examination of the Moderating Effect of Team H##h  E Rk
Identification on Attitude and Purchase Intention of Team-Logoed Merchandise.

Kunkel et al. 2013 Brand Architecture, Drivers of Consumer Involvement, and Brand Loyalty With Professional Sport i#@h#  E{HI#AT
Leagues and Teams.

Biscaia et al. 2013 Sport Sponsorship: The Relationship Between Team Loyalty, Sponsorship Awareness, Attitude I ERIAE
Toward the Sponsor, and Purchase Intentions.

Carlson and Donavan 2013 Human Brands in Sport: Athlete Brand Personality and Identification. FHENE  ERIAE

Tainsky and Jasielec 2014 Television Viewership of Out-of-Market Games in League Markets: Traditional Demand Shifters  JEH)# EEE
and Local Team Influence.

Kunkel et al. 2014 Developing a Conceptual Understanding of Consumer-based League Brand Associations. EEhE LT

Lock et al. 2014 Examining the Longitudinal Structure, Stability, and Dimensional Interrelationships of Team B EIAHE
Identification.

Watkins 2014 Revisiting the Social Identity-Brand Equity Model: An Application to Professional Sports. WEEE EAR

Yoshida et al. 2014 Conceptualization and Measurement of Fan Engagement: Empirical Evidence From a Professional il  E[H#t
Sport Context.

Park et al. 2014 Development and Validation of a Measure of Sport Fans' Specific Curiosity. )

Delia and Armstrong 2015 #Sponsoring the #FrenchOpen: An Examination of Social Media Buzz and Sentiment. )

Wolfsteiner et al. 2015 What Drives Ambush Marketer Misidentification? B

Yoshida et al. 2015 Predicting Behavioral Loyalty Through Community: Why Other Fans Are More Important Than — #&E&h#
Our Own Intentions, Our Satisfaction, and the Team Itself.

Lee and Koo 2015 Athlete Endorsement, Attitudes, and Purchase Intention: The Interaction Effect Between Athlete E®h#  E AL
Endorser-Product Congruence and Endorser Credibility.

Sveinson and Hoeber 2016 Female Sport Fans' Experiences of Marginalization and Empowerment. Wil A A a—

Watanabe et al. 2016 Consumer Interest in Major League Baseball: An Analytical Modeling of Twitter. WEEE R

Asada and Ko 2016 Determinants of Word-of-Mouth Influence in Sport Viewership. EEE  PIRIAE

Lee et al. 2016 Coping With Athlete Endorsers' Immoral Behavior: Roles of Athlete Identification and Moral TEENE PRIAHE
Emotions on Moral Reasoning Strategies.

Zaharia et al. 2016 No More "Good" Intentions: Purchase Behaviors in Sponsorship. WEEHE ERIAR

Jensen et al. 2016 Forty Years of BIRGing: New Perspectives on Cialdini's Seminal Studies. R BRI

Kunkel et al. 2016 The Development and Change of Brand Associations and Their Influence on Team Loyalty Over  #@ih#  FIRIAL

21



Time.

Wakefield 2016 Using Fan Passion to Predict Attendance, Media Consumption, and Social Media Behaviors. RS

Burk et al. 2016 "Same, Same--but Different!" On Consumers' Use of Corporate PR Media in Sports. BT

Sato et al. 2016 Consumers' Comparative Evaluative Judgment of Athlete Endorsers. RS

Chien et al. 2016 Sport Scandal and Sponsorship Decisions: Team Identification Matters. R

Larkin and Fink 2016 Fantasy Sport, FoOMO, and Traditional Fandom: How Second-Screen Use of Social Media Allows LS
Fans to Accommodate Multiple Identities.

Kunkel et al. 2017 Consumers' Perceived Value of Sport Team Games--A Multidimensional Approach. ~ LT

Tyler and Cobbs 2017 All Rivals Are Not Equal: Clarifying Misrepresentations and Discerning Three Core Properties of LS
Rivalry.

Inoue et al. 2017 Sport Spectatorship and Life Satisfaction: A Multicountry Investigation. CAES

Kunkel et al. 2017 The Effect of League Brand on the Relationship Between the Team Brand and Behavioral GRS
Intentions: A Formative Approach Examining Brand Associations and Brand Relationships.

Babiak et al. 2012 An Investigation Into Professional Athlete Philanthropy: Why Charity Is Part of the Game. AP 2 —

Martinez and Caudill 2013 Does Midseason Change of Coach Improve Team Performance? Evidence From the NBA. R

Gutiérrez and Ruiz 2013 Data Envelopment Analysis and Cross-Efficiency Evaluation in the Management of Sports Teams: ZEEk
The Assessment of Game Performance of Players in the Spanish Handball League.

Larson and Maxcy 2013 The Industrial Organization of Sport Coaches: Road Cycling as a Distinguished Case. EEE

Kihl et al. 2014 Evaluating the Implementation of a Professional Sport Team’s Corporate Community Involvement ~F
Initiative.

Morrow and 2014 The New Business of Football: A Study of Current and Aspirant Football Club Managers. A HE 2—

Howieson

Swanson and Kent 2015 Fandom in the Workplace: Multi-Target Identification in Professional Team Sports. ERGES

Soebbing et al. 2015 The Impact of Leadership Changes on Expectations of Organizational Performance. R

von Allmen et al. 2015 Victims or Beneficiaries? : Wage Premia and National Origin in the National Hockey League. “

Roach 2016 Does Prior NFL Head Coaching Experience Improve Team Performance? Rk

Woolf et al. 2016 So You Want to be a Fighter? Institutional Work and Sport Development Processes at an Elite /LT
Mixed Martial Arts Gym.

Watanabe et al. 2017 Is There Economic Discrimination on Sport Social Media? An Analysis of Major League Baseball. EEE

Heinze and Lu 2017 Shifting Responses to Institutional Change: The National Football League and Player Concussions. i ~ VT

Juravich et al. 2017 Upper Echelons in Professional Sport: The Impact of NBA General Managers on Team EEE
Performance.

O'Reilly 2011 Experimental Design Methods in Sport Management Research: The Playoff Safety Bias. SRS

Schredelseker and 2011 Stock Market Reactions and Formula One Performance. F¥m TRk

Fidahic

Sartore-Baldwin and 2011 The Process of Organizational Identity: What are the Roles of Social Responsiveness, ¥Em EMAR

Walker Organizational Image, and Identification?

Rascher et al. 2011 Free Ride, Take it Easy: An Empirical Analysis of Adverse Incentives Caused by Revenue Sharing. ¥

Inoue et al. 2011 CSR and the Bottom Line: Analyzing the Link Between CSR and Financial Performance for e
Professional Teams.

Fink and Smith 2012 Norms in Sports Contests: The Tour de France. EEE

Shapiro et al. 2012 Factors Affecting the Price of Luxury Suites in Major North American Sports Facilities. EEE

Shapiro and Drayer =~ 2012 A New Age of Demand-Based Pricing: An Examination of Dynamic Ticket Pricing and Secondary EEE
Market Prices in Major League Baseball.

Wenz 2012 A Proposal for Incentive-Compatible Revenue Sharing in Major League Baseball. EOEE

Foster et al. 2014 Determinants of Regional Sport Network Television Ratings in MLLB, NBA, and NHL. Rk

Larson and Maxcy 2014 Uncertainty of Outcome and Radio Policy in Professional Road Cycling. EEE

Inoue and Havard 2014 Determinants and Consequences of the Perceived Social Impact of a Sport Event. RS

Kelley et al. 2014 Estimating Consumer Spending on Tickets, Merchandise, and Food and Beverage: A Case Study of ¥ #E+
a NHL Team.

Soebbing and 2014 The Effect of Price Dispersion on Major League Baseball Team Attendance. =¥m Bk

Watanabe

Martinez and Janney 2015 Market Reactions to Corporate Sponsorships of European Football Kits: The Moderating Effects 3 %k
of Firm Congruence.

Bouchet et al. 2015 The Impact of International Football Matches on Primary Sponsors and Shareholder Wealth. “E

Watanabe et al. 2015 Major League Baseball and Twitter Usage: The Economics of Social Media Use. EEE

Diehl et al. 2016 On the Demand for Live Sport Contests: Insights From the Secondary Market for National Football Rk
League Tickets.

Mills et al. 2016 NBA Primary Market Ticket Consumers: Ex Ante Expectations and Consumer Market =¥m Bk
Origination.

Stewart et al. 2016 Like Father, Like Son' Analyzing Australian Football's Unique Recruitment Process. ¥ R

Nalbantis et al. 2017 The Demand for Licensed Merchandise in Sports--On the Purchase Channel Choice. X BRI

Mondello et al. 2017 Shared Market Competition and Broadcast Viewership in the National Football League. EEST EEE

Farrelly 2010 Not Playing the Game: Why Sport Sponsorship Relationships Break Down. BtRam A 2—

Turner and Shilbury 2010 The Impact of Emerging Technology in Sport Broadcasting on the Preconditions for Ptk A a—
Interorganizational Relationship (IOR) Formation in Professional Football.

Kolyperas et al. 2016 Applying a Communicating Vessels Framework to CSR Value Co-creation: Empirical Evidence BAfRiR A e a—
From Professional Team Sport Organizations.

Adams et al. 2017 Changing Boundaries and Evolving Organizational Forms in Football: Novelty and Variety Among Biffii ~ ~/vF
Scottish Clubs.

Lei et al. 2010 Should They Play? Market Value of Corporate Partnerships With Professional Sport Leagues. Mg R

Kellison and Kim 2014 Marketing Pro-Environmental Venues in Professional Sport: Planting Seeds of Change Among g A A a—
Existing and Prospective Consumers.

Heinze et al. 2014 Toward Strategic and Authentic Corporate Social Responsibility in Professional Sport: A Case HeMgiR  ~ T
Study of the Detroit Lions.

Walraven et al. 2016 Benchmarking Sports Sponsorship Performance: Efficiency Assessment With Data Envelopment — #&li&in %k
Analysis.

Cobbs et al. 2017 Prioritizing Sponsorship Resources in Formula One Racing: A Longitudinal Analysis. HeMgER R

Nicholson et al. 2011 The Provision of Social Support for Elite Indigenous Athletes in Australian Football. BURim  AvHEa—

Veliotis 2013 Salary Equalization for Baseball Free Agents Confronting Different State Tax Regimes. BUR R

Mason et al. 2015 Signaling Status Through Stadiums: The Discourses of Comparison Within a Hierarchy. BORWm T

Ogden and Edwards 2016 Are Canadian Stakeholders Resting on Their Laurels? A Comparative Study of the Athlete BORWwm T
Pathway Through the Swedish and Canadian Male Ice Hockey Systems.

Dowling and 2017 Epistemic Communities and Knowledge-Based Professional Networks in Sport Policy and Bk T

22



Washington Governance: A Case Study of the Canadian Sport for Life Leadership Team.

Lenten et al. 2017 Adding Conditional Superannuation to the Antidoping Policy Mix. BORim £ ofh

el

Yoshida and James 2010 Customer Satisfaction With Game and Service Experiences: Antecedents and Consequences. EEE PRI

Park et al. 2010 The Measurement of Sport Fan Exploratory Curiosity. EEE  PIRIAE

Uhrich and 2010 Sport Stadium Atmosphere: Formative and Reflective Indicators for Operationalizing the WHEEE A FEa—

Benkenstein Construct.

Kang et al. 2011 Emotions as Antecedents of Participant Sport Consumption Decisions: A Model Integrating EEE R
Emotive, Self-Based, and Utilitarian Evaluations.

Heere et al. 2011 The Effect of Associated Group Identities on Team Identity. FHENE  ERIAE

Lee and Trail 2011 The Influence of Personal Values and Goals on Cognitive and Behavioral Involvement in Sport. FEEE PR

Hur et al. 2011 A Structural Model of the Relationships Between Sport Website Quality, E-Satisfaction, and TEBE BT
E-Loyalty.

Kim et al. 2011 The Influence of Relationship Quality on Sport Consumption Behaviors: An Empirical B ERIAHE
Examination of the Relationship Quality Framework.

Seifried 2011 Sport Facilities as a Broadcast Studio for Human Extensibility? Geographic Information WEE T
System-Based Diagrams of a High- and Low-Identified Sport Fan.

Reysen et al. 2012 Corporate Renaming of Stadiums, Team Identification, and Threat to Distinctiveness. FHENE Gk

Inoue and Kent 2012 Sport Teams as Promoters of Pro-Environmental Behavior: An Empirical Study. WEEHE T

Delia 2014 Subconscious (Un) Attachment to a Sponsor: An Irrational Effect of Facility Naming Rights. EEE  Zoff

Kim et al. 2015 Factors Influencing Sponsorship Effectiveness: A Meta-Analytic Review and Research Synthesis. #&#i#%  Zofth

Lee et al. 2015 Athletes' Transgressions and Sponsor Evaluations: A Focus on Consumers' Moral Reasoning EBE BT
Strategies.

Hyatt and Foster 2015 Using Identity Work Theory to Understand the De-Escalation of Fandom: A Study of Former Fans J&E@i# AL ¥ a—
of National Hockey League Teams.

Dwyer et al. 2015 Exploring Fan Behavior: Developing a Scale to Measure Sport eFANgelism. HEE AT

Kim and Ross 2015 The Effect of Sport Video Gaming on Sport Brand Attitude, Attitude Strength, and the TEENE  Zofh
Attitude-Behavior Relationship.

Kim et al. 2017 The Effects of Consumer Innovativeness on Sport Team Applications Acceptance and Usage. ERRES

Ko et al. 2017 A Hierarchical Approach for Predicting Sport Consumption Behavior: A Personality and Needs GRS
Perspective.

Geurin 2017 Elite Female Athletes' Perceptions of New Media Use Relating to Their Careers: A Qualitative A 2—
Analysis.

Kim et al. 2017 Existence of Mixed Emotions During Consumption of a Sporting Event: A Real-Time Measure Z A
Approach.

Rudd et al. 2010 Development of an Instrument to Measure the Moral Judgments of Sport Managers. ERES

Choi et al. 2010 Validation of the Organizational Culture Assessment Instrument: An Application of the Korean B R
Version.

Cunningham et al. 2010 The Influence of Applicant Sexual Orientation, Applicant Gender, and Rater Gender on Ascribed  #ilfifkin ~ FLRIAL
Attributions and Hiring Recommendations of Personal Trainers.

Hamm-Kerwin and 2010 Intragroup Conflict in Nonprofit Sport Boards. Afkam R

Doherty

Sartore and 2010 The Lesbian Label as a Component of Women's Stigmatization in Sport Organizations: An Mk AvHEa—

Cunningham Exploration of Two Health and Kinesiology Departments.

Sibson 2010 "I Was Banging My Head Against a Brick Wall": Exclusionary Power and the Gendering of Sport  #flfiin =~ ~/vF
Organizations.

Warner et al. 2011 More than Motivation: Reconsidering Volunteer Management Tools. e

Hardin and 2012 Consequences of Being the "Team Mom": Women in Sports Information and the Friendliness Trap. #fikii =~ (> ¥t =2—

Whiteside

Claringbould and 2012 Paradoxical Practices of Gender in Sport-Related Organizations. Mk A FEa—

Knoppers

Warner et al. 2013 Officiating Attrition: The Experiences of Former Referees Via a Sport Development Lens. A HE 2—

Swanson and Kent 2014 The Complexity of Leading in Sport: Examining the Role of Domain Expertise in Assessing Leader #fikin  ERMH%
Credibility and Prototypicality.

Melton and 2014 Examining the Workplace Experiences of Sport Employees who are LGBT: A Social Categorization filffkinn v #E=—

Cunningham Theory Perspective.

Walker and Melton 2015 The Tipping Point: The Intersection of Race, Gender, and Sexual Orientation in Intercollegiate ffkem A X a—
Sports.

Rich and Giles 2015 Managing Diversity to Provide Culturally Safe Sport Programming: A Case Study of the Canadian #fiffkin =~ Av ¥ =—
Red Cross's Swim Program.

Lock et al. 2015 The Development of a Framework to Capture Perceptions of Sport Organizations Legitimacy. L ~ T

Ridinger et al. 2017 Development of the Referee Retention Scale. Ak BT

Svensson and Seifried 2017 Navigating Plurality in Hybrid Organizing: The Case of Sport for Development and Peace Mk T
Entrepreneurs.

McDonald and Sherry 2010 Evaluating Sport Club Board Performance: A Customer Perspective. ~ )T

Lee et al. 2013 Developing an Instrument to Measure the Social Impact of Sport: Social Capital, Collective RS
Identities, Health Literacy, Weil-Being and Human Capital.

O’Reilly and Huybers 2015 Servicing in Sponsorship: A Best-Worst Scaling Empirical Analysis. ~ VT

Wishart et al. 2012 Exploring the relationship between sponsorship characteristics and sponsorship asking price. gt

Ferkins and Shilbury 2015 The Stakeholder Dilemma in Sport Governance: Toward the Notion of "Stakeowner". AL

Peachey and Cohen 2016 Research Partnerships in Sport for Development and Peace: Challenges, Barriers, and Strategies. AHE 2—

Zaharia and 2016 Bridging the Gap: U.S. Sport Managers on Barriers to Industry--Academia Research Collaboration. LS

Kaburakis

Milano and 2011 Gross Domestic Sport Product: The Size of the Sport Industry in the United States. BORW Rk

Chelladurai

Z DAt

Ferrand et al. 2010 The Intention-to-Repurchase Paradox: A Case of the Health and Fitness Industry. HEhE LT

Martinez et al. 2010 An Application of Fuzzy Logic to Service Quality Research: A Case of Fitness Service. WEBE A HEa—

Eagleman 2011 Stereotypes of Race and Nationality: A Qualitative Analysis of Sport Magazine Coverage of MLB  J&E@i# %+
Players.

Clavio and Eagleman 2011 Gender and Sexually Suggestive Images in Sports Blogs. WEEE R

Bodet 2012 Loyalty in Sport Participation Services: An Examination of the Mediating Role of Psychological TEENE PIRIHE
Commitment.

Woolf et al. 2014 Understanding the Influence of Proximal Networks on High School Athletes' Intentions to Use WEEE ERIAR

Androgenic Anabolic Steroids.

23



Breuer and Rumpf 2015 The Impact of Color and Animation on Sports Viewers’ Attention to Televised Sponsorship HEE T

Signage.
Husin et al. 2012 HRM Practices, Organizational Citizenship Behaviors, and Perceived Service Quality in Golf Al ERAT
Courses.
Maclntosh and 2012 Chronicling the Transient Nature of Fitness Employees: An Organizational Culture Perspective. G R
Walker
Kellison and 2014 Civic Paternalism in Political Policymaking: The Justification for No-Vote Stadium Subsidies. Mk A FEa—
Mondello

Graham and Dixon 2017 Work—Family Balance Among Coach-Fathers: A Qualitative Examination of Enrichment, Conflict, filffin — A> ¥t =—
and Role Management Strategies.

Jun and Lee 2012 The Globalization of Sport and the Mass-Mediated Identity of Hines Ward in South Korea. i ¥im

Dowling and Smith 2016 The Institutional Work of Own the Podium in Developing High-Performance Sport in Canada. ¥ EF

Greenwell et al. 2017 The Effects of Sexualized and Violent Presentations of Women in Combat Sport. P BRI

De Bosscher et al. 2010 Developing a Method for Comparing the Elite Sport Systems and Policies of Nations: A Mixed ¥R AT
Research Methods Approach.

Tan and Bairner 2011 Managing Globalization: The Case of Elite Basketball Policy in the People's Republic of China. BUR ~ VT

Johnson et al. 2017 Interscholastic Competitive Balance: An Examination of State Athletic Association Bk T
Administrators.

Fink et al. 2014 The Freedom to Choose: Elite Female Athletes' Preferred Representations Within Endorsement Z A ABE 2—
Opportunities.

Bowers et al. 2014 “Let the Marketplace be the Judge”: The Founders Reflect on the Origins and Trajectory of Zoft  Zofh
NASSM.

TR SCVIAR AR CEL | R E SN TR A BRI R RIF TR TV D,
T BB COFTETEICIE, IROISICH I LT3R AR L T D, ALk = 0 H AL
WEITE R B = L - BORGR . BIRR =ARkH BRaR, HEa— = FEa—

Wit FF 2w = G - T m A VN, B = EBE -
BRARA, BB =BT vV TF =< A F AR,

x6 HRMIE—E

5 & AL
Shonk and Bravo 2010 Interorganizational Support and Commitment: A Framework for Sporting Event Networks.
Hums 2010 The Conscience and Commerce of Sport Management: One Teacher's Perspective.
Scassa 2011 Ambush Marketing and the Right of Association: Clamping Down on References to That Big Event With All the Athletes

in a Couple of Years.

Smith and Hattery 2011 Race Relations Theories: Implications for Sport Management.

Armstrong 2011 Lifting the Veils and Illuminating the Shadows': Furthering the Explorations of Race and Ethnicity in Sport
Management.

Hoye and Doherty 2011 Nonprofit Sport Board Performance: A Review and Directions for Future Research.

Mallen et al. 2011 A Content Analysis of Environmental Sustainability Research In a Sport-Related Journal Sample.

Jordan et al. 2011 The Frequency of Nonresponse Analyses in the Journal of Sport Management.

Shilbury 2011 A Bibliometric Study of Citations to Sport Management and Marketing Journals.

Kim and Trail 2011 A Conceptual Framework for Understanding Relationships Between Sport Consumers and Sport Organizations: A
Relationship Quality Approach.

Park et al. 2011 The Role of Sport Fan Curiosity: A New Conceptual Approach to the Understanding of Sport Fan Behavior.

Danylchuk 2011 Internationalizing Ourselves: Realities, Opportunities, and Challenges.

Shilbury 2012 Competition: The Heart and Soul of Sport Management.

Misener et al. 2013 Beyond Olympic Legacy: Understanding Paralympic Legacy Through a Thematic Analysis.

Doherty 2013 "It Takes a Village:" Interdisciplinary Research for Sport Management.

Crompton and 2013 Costs: The Rest of the Economic Impact Story.

Howard

Graham and Dixon 2014 Coaching Fathers in Conflict: A Review of the Tensions Surrounding the Work-Family Interface.

Kelly and Dixon 2014 Successfully Navigating Life Transitions Among African American Male Student-Athletes: A Review and Examination of
Constellation Mentoring as a Promising Strategy.

Cunningham 2014 Interdependence, Mutuality, and Collective Action in Sport.

Kim et al. 2014 A Critical Review of Theoretical and Methodological Issues in Consumer Satisfaction Research and Recommendations for
Future Sport Marketing Scholarship.

Newman 2014 Sport Without Management.

Shapiro and Pitts 2014 What Little Do We Know: Content Analysis of Disability Sport in Sport Management Literature.

Zhang 2015 What to Study? That Is a Question: A Conscious Thought Analysis.

Peachey et al. 2015 Forty Years of Leadership Research in Sport Management: A Review, Synthesis, and Conceptual Framework.

Kerwin and Hoeber 2015 Collaborative Self-Ethnography: Navigating Self-Reflexivity in a Sport Management Context.

Inoue et al. 2015 Spectator Sport and Population Health: A Scoping Study.

Abeza et al. 2015 Social Media Scholarship in Sport Management Research: A Critical Review.

Graham et al. 2016 Coaching Dads: Understanding Managerial Implications of Fathering Through Sport.

Schulenkorf et al. 2016 Sport for Development: An Integrated Literature Review.

Fink 2016 Hiding in Plain Sight: The Embedded Nature of Sexism in Sport.

Bjarsholm 2017 Sport and Social Entrepreneurship: A Review of a Concept in Progress.

Hoeber et al. 2017 A Systematic Methodology for Preserving the Whole in Large-Scale Qualitative-Temporal Research.

24



